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CAB UNVEILS “A MONTH IN THE LIFE OF CABLE NATION”
· Findings Portray a Cable-Centric US Population, Cable Brands Dominate TV & Internet -  
· Report Issued to Ad Budget Allocators as Industry Nears Predicted Robust Upfront Season - 

New York, NY – May 2, 2011 – The Cabletelevision Advertising Bureau issued a special report that examined ad-supported Cable’s relative media impact in a recent one-month period -  March 2011. 

Entitled “A Month in the Life of Cable Nation” and issued to US advertisers and their media Agencies, the report aims to furnish ad budget allocators with unique big-picture statistics that draw attention to ad-supported Cable’s stature in the daily lives of US consumers (summary attached).  

Early assertions in the “Cable Nation” report speak to the sheer breadth of daily ad-supported Cable including analysis of Nielsen and comScore data that reveals: 

· Cable’s capture of 84% of the ad-supported rating points for Adults 18-49 on March TV 
· On the Internet ad-supported Cable brands were among the top-five sites across nine major content
     genres including Sports, Comedy, Weather, News, Food, Kids & Music
“We wanted to furnish the 15,000-foot view of the heights that ad-supported Cable occupies; US consumers have put Cable at a level above all others” said Sean Cunningham, CAB CEO & President.  

Among other major points from the in-depth look at March 2011 reveal the predominance of original programming (76% - 2020 programs) in ad-supported Cable.  

Cable innovations such as I+, on-demand overlays, VOD telescoping and addressable advertising are other March accomplishments highlighted in the “Cable Nation” report. 
Founded in 1980, the Cabletelevision Advertising Bureau is a television advertising advocacy group dedicated to providing advertisers and their agencies with the most current, complete and actionable media insights at the national, DMA and local levels. 
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