
Cable’s Reach-Ability In Late Night 



Cable’s Reach-Ability…

• Cable’s dominance in Late Night – capturing two thirds 

of viewers.

• A breakdown by gender…Cable is up across the board.

• Programming – Originals driving growth



Cable Captures Two-Thirds Of Total 

Late Night Viewing

Households

Ad-Supported Cable 65.1 66.5 +2.2%

Broadcast 7 Affils 29.5 28.5 -3.4%

A18-49

Ad-Supported Cable 58.1 59.1 +1.7%

Broadcast 7 Affils 22.9 22.5 -1.7%

STD STD Percent 

08/09 09/10 Change%

Shares: Late Night (M-F 11:30p-1A)

Source: Nielsen Galaxy Live+SD time period analysis.  9/21/09-5/9/10 v. 9/22/08-5/10/09.
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Ad-Supp Cable Broadcast 7 Affils

HH Share Trend: Late Night (M-F 11:30p-1A)

Resulting In An All Time High Share Gap

38 Point

Spread

Source: Nielsen Galaxy Live+SD time period analysis.  9/21/09-5/9/10 v. prior years.
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Ad-Supported Cable Rating Trend

Late Night (M-F 11:30p-1A)

Among Key Advertiser Targets…Cable Continues 

To Trend Upward

Source: Nielsen Galaxy Live+SD time period analysis.  9/21/09-5/9/10 v. prior years.
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Broadcast 7Affils Rating Trend

Late Night (M-F 11:30p-1A)

Among Key Advertiser Targets…Broadcasts’

Ratings Decline

Source: Nielsen Galaxy Live+SD time period analysis.  9/21/09-5/9/10 v. prior years.



Broadcasts’ Big Three Late Night Players: NBC 

Dropped Top Rank and Fueling Decline
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HH Share Trend: Late Night (M-F 11:30p-1A)

Source: Nielsen Galaxy Live+SD time period analysis.  9/21/09-5/9/10 v. prior years.



Most Programs Are Experiencing A Loss –

Especially NBC’s Lineup

NBC Tonight Show - Conan 3.49 2.20 -37.0%

Jimmy Fallon 1.49 1.12 -24.8%

CBS Late Show David Letterman 2.69 2.74 +1.9%

Late Late Show – C. Ferguson 1.38 1.34 -2.9%

ABC News Nightline 2.73 2.70 -1.1%

Jimmy Kimmel Live 1.28 1.24 -3.1%

STD STD Percent 

08/09 09/10 Change%

HH Ratings: Late Night (M-F 11:30p-1A)

Source: Nielsen Galaxy Live+SD pgm period analysis.  9/21/09-5/9/10 v. 9/22/08-5/10/09.



Broadcast Viewers Sample Other Programming

NBC Tonight Show - Conan 3.49 2.20 -37.0%

Jimmy Fallon 1.49 1.12 -24.8%

CBS Late Show David Letterman 2.69 2.74 +1.9%

Late Late Show – C. Ferguson 1.38 1.34 -2.9%

ABC News Nightline 2.73 2.70 -1.1%

Jimmy Kimmel Live 1.28 1.24 -3.1%

Ad-Supported Cable 23.47 23.86 +1.7%

STD STD Percent 

08/09 09/10 Change%

HH Ratings: Late Night (M-F 11:30p-1A)

Source: Nielsen Galaxy Live+SD pgm period analysis.  9/21/09-5/9/10 v. 9/22/08-5/10/09.



Cable’s Late Night Reach-Ability…

• Cable’s dominance in Late Night – capturing two thirds 

of viewers.

• A breakdown by gender…Cable is up across the board.

• Programming – Originals driving growth

Source: Nielsen Galaxy Live+SD time period analysis.  6/1-8/9/09 v. yearly.



Cable’s Growth Is Fueled By Both Young and Old
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Source: Nielsen Galaxy Live+SD time period analysis.  9/21/09-5/9/10 v. 9/22/08-5/10/09.



Breakdown By Gender: Influx Of Young Women

Females Males

2-11 +18% 0%

12-17 +3% 3%

18-24 -1% 0%

25-34 -4% -2%

35-49 5% 3%

50-64 3% 1%

65+ 0% -3%

Females Males

2-11 -9% -6%

12-17 -11% -1%

18-24 -95 -8%

25-34 -4% -4%

35-49 -2% 3%

50-64 -1% -8%

65+ 0% -5%

STD 09/10 v. 08/09 Percent Ratings Change: Late Night (M-F 11:30P-1A)

Ad-Supp Cable Broadcast 7 Affils

Source:  CAB analysis of Nielsen timeperiod Live+SD. 9/21/09-5/9/10 v. 9/22/08-5/10/09.



Cable’s Late Night Reach-Ability…

• Cable’s dominance in Late Night – capturing two thirds 

of viewers.

• A breakdown by gender…Cable is up across the board.

• Programming – Originals driving growth

Source: Nielsen Galaxy Live+SD time period analysis.  6/1-8/9/09 v. yearly.



Cable’s Top 10…Eight Of The Top 10 Are 

Original Programs 

P18-49 AA%

RANK NET PROGRAMS 9/21/09-5/9/10

1 ESPN SPORTSCENTER 1.80

2 ADSM FAMILY GUY 1.30

3 ADSM ROBOT CHICKEN 0.82

4 USA LAW & ORDER: SVU 0.78

5 HIST HARDCORE HISTORY 0.63

6 ADSM AQUA TEEN HUNGERFORCE 0.62

7 USA LAW & ORDER:CRIM INTENT 0.62

8 NAN GEORGE LOPEZ 0.58

9 ADSM AMERICAN DAD 0.57

10 HIST PAWN STARS 0.56

Top 10 Cable Regular Programs: Late Night

Source: Nielsen Galaxy Live+SD pgm analysis.  9/21/09-5/9/10. Late Night M-F 11:30P-1A. 

Regular=equal or greater than 11 telecasts.



In Fact, 73% Of Cable’s Regularly Scheduled 

Late Night  Programming Are Originals

http://www.aetv.com/dog_the_bounty_hunter/downloads/Dog_The_Bounty_Hunter_Poster.zip
http://en.wikipedia.org/wiki/File:Robot_chicken_logo.jpg
http://en.wikipedia.org/wiki/File:Burn_Notice_logo.svg
http://en.wikipedia.org/wiki/File:In_plain_sight.jpg
http://en.wikipedia.org/wiki/File:Colbert_Report_logo.png
http://omnikool.discovery.com/RealMedia/ads/click_lx.ads/dsc.discovery.com/tv-schedules/series.html/L17/1626870591/x29/DCI/5378_LIC_MayPrioritie_813029286/041210_DIG_CatchGame_160x60.jpg/7a414c455630714d5043674143696c43?x
http://www.google.com/imgres?imgurl=http://www.dan-dare.org/FreeFun/Images/CartoonsMoviesTV/SouthParkWallpaper1024.gif&imgrefurl=http://www.dan-dare.org/FreeFun/Games/CartoonsMoviesTV/SouthParkWallpaper1024.htm&h=768&w=1024&sz=37&tbnid=y_dd_4b0CzMazM:&tbnh=113&tbnw=150&prev=/images%3Fq%3Dsouth%2Bpark%2Bphoto&usg=__p-4_ifoUF3anIkfbQLx7yec1v7A=&ei=mcjyS9WMHsGB8gbIrNjuDQ&sa=X&oi=image_result&resnum=5&ct=image&ved=0CCQQ9QEwBA
http://en.wikipedia.org/wiki/File:White_Collar_(TV_series).png
http://en.wikipedia.org/wiki/File:Psych_title_card.png
http://en.wikipedia.org/wiki/File:SportsCenter_logo.png
http://en.wikipedia.org/wiki/File:Dirtyjobslogo.JPG
http://en.wikipedia.org/wiki/File:PRLogo12.jpg
http://en.wikipedia.org/wiki/File:The_First_48.jpg
http://en.wikipedia.org/wiki/File:ChelseaLatelyIntertitle.jpg


Cable Continues To Attract Top Talent 

Conan O'Brien will 

host a new late night 

talk show on TBS,

beginning  as early as 

November 2010. 

http://upload.wikimedia.org/wikipedia/commons/2/2c/O%27Brien%2C_Conan_%28crop%29.jpg
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HH Average Weekly Viewing (Hrs:Min)

Late Night (M-F 11:30p-1A)

Quality Programming Continues To Drive Viewers 

As More Time Is Spent With Cable

Source: Nielsen Galaxy Live+SD time period analysis.  9/21/09-5/9/10 v. prior years.



Late Night Viewership Summary

• Cable commands two-thirds of late night viewership

• NBC is fueling Broadcasts’ erosion. 

• Viewers sample programming as Cable’s viewership is 

up across the board.

• Cable’s growth is fueled by original programming – vast 

choice – something for everyone.


