-

CableNation

Where's The Buzz? Cable Bests Broadcast Debuts

“13-14 Broadcast Season (w/o 9/16 - wio 10/14)

CCAB

CABLETELEVISION AQVERTISING BUREAY



The Trade Press Has Given Considerable Coverage To The New
Broadcast Season Over The Last 5 Months Since The May Upfronts
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Fall Broadcast Season Already Has Its First New Hit — 'F__"ﬂ—-c::‘: ﬂ-,}';
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The Big Four networks are taking
much pride in the fact that each Zi You are subscribed to the
of them during the last two Television News Daily email
weeks has sucoessfully launched newsletter.
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The big four broadcast networks may have some new hits on their hands. After losing about 8% o
their audience last season in aggregate and renewing only 10 out of 37 last season's new series, th
first week of the 2013-14 fall TV season looks at least promising.
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Here's a breakdown of how the Big Four have fared so far: Buyers Optimistic After New TV Season Opens
Each broadcast net has a show that could be a hit
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However, Many Of The Shows Viewers Were Really Buzzing About
During The Broadcast Premiere Weeks Were on Cable!

Cable TV Programs: Total Mentions & Social Buzz Ranking
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First Broadcast Premiere Week Featured High Profile Shows With Heavy
Marketing Support Being Bested In Social Buzz By Several Cable Programs

Broadcast TV Debuts Cable Programs With Higher Social Buzz On the Same Night
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This Trend Continued Into The Next Week, Where Only One
Broadcast Show Beat Out All Their Cable Competition
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Cable’s Social Buzz Advantage, Even Among The Most High Profile
New Broadcast Premieres, Remained Strong Through September

Broadcast TV Debuts
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Viewers Continued Their Preference Of Talking About Their Favorite
Cable Programs Through The End Of The Broadcast Premiere Period

Broadcast TV Debuts Cable Programs With Higher Social Buzz On the Same Night
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In Summary, Only One New Broadcast TV Show Had Greater Social
Buzz On Their Premiere Night Than All Competing Cable Programs

Social TV Buzz: Broadcast Debuts vs. Cable Programs On Same Night

Broadcast TV Debuts Cable Comparison
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Showing A General Lack of Vitality, Over 75% Of New Broadcast
Shows Saw Their Social Buzz Decline In Their Second Week
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New Broadcast Series Cancellation Scorecard

Four New Broadcast Programs Were Already Cancelled Even

Before The Last New Broadcast Show Of The Season Premiered
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Only 2 Episodes Aired before cancellation on 10/4/13

Only 2 Episodes Aired before cancellation on 10/9/13

Only 3 Episodes Aired before cancellation on 10/18/13

Only 3 Episodes Aired before cancellation on 10/18/13
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