CABLE NATION: Ad-Supported Cable - The Undisputed Sports

Champion
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SCORECARD
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Cable Sports Scorecard

e Over the last 10 years there’s been a substantial shift of signature live sporting events
migrating to cable from broadcast

e With 7,000+ live sports telecasts and events airing everyday of the year, cable dominates
the landscape by airing 87% of all live sporting events

e Sports telecasts on broadcast TV are almost non-existent during the week, giving Cable a
huge programming advantage during the crucial Wednesday-Thursday retail advertising days

e Beyond live events, cable is the clear winner when it comes to reaching the hardcore sports
fan with 97% of all highlights, news & analysis telecasts

e Cable offers the majority of available live sports GRPs for 10 out of the 12 top sports and
69% of total sports-related M18-49 GRPs overall

e Cable sports garner almost 70% of social conversations among the most buzzed about
sports programs

e /7 out of the top 8 sports websites and 6 out of the top 10 iPad apps now feature branded
cable content

e With more league rights being negotiated, continued programming shifts and new network
launches, cable is well positioned to extend its’ dominance deep into the future
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TARGET

Beyond Ratings, Why Are Sports So Important
To Advertisers? Because Placing Brands In Front
Of Passionate Fans Is A Winning Formula

“Super” Sports fans are much more likely to be early adopters, influencers and advocates of
brands but can also be motivated to purchase by advertising

“Super” Sports Fan — Attitudes On Purchases & Products
A18+ Index

I'm always one of the first to try

: 131
new products or services

| make purchase decisions based
on advertising

People often come to me for advice

: 140
before making a puchase

| like to share opinions about
products / services by posting online

124
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How to read: Super Sports Fans are 40% more like to agree to the statement “people often come to me for advice
before making a purchase” than the average adult

Source: 2012 MRI Doublebase. “Super” Sports Fan self identification makes up 9% of the total population
Statements: “I’'m always one of the first to try new products or services (agree mostly), “ “l don’t make purchase decisions based on advertising (disagree mostly),”
“People often come to me for advice before making a purchase (any agree)”, “I like to share opinions about products / services by posting online (agree mostly)”
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TIMELINE

Signature Live Sporting Events

Across All Major Spor

‘s Have

2015

Been Shifting To Cable ;

From Broadcast

ESPN outbids FOX for rights

2014

airing Final Four
every other year

)

to Championship game

. 2010

Versus (NBCSN) gains
rights from ABC

2007

2013 Complete coverage shifts
from CBS to ESPN
J,"‘"'E""th
N
2012 PLAYDEF
Will air exclusively
on ESPN
2011
MasTERS ESPN wins telecast from

NBC for tournament

ESPN secures Rounds 1 and 2
(Th.-Fri.) coverage from CBS

Thursday night
game introduced _
. A8
2003 ;
o TBS picks up all Divisional and one
TNT obtains rights . . }
from NBC 2003 Championship series from FOX
2001

2000

Championship game moved

— to ESPN from CBS

TNT takes over NBC's slate of races
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“LIVE” TCS
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Cable Dominates With 87% of All Live Sporting Events
Totaling Over 7,000+ Telecasts

This dominance is consistent across quarters

SOL.3AI,

Q3 ‘12 Q4 ‘12 Ql ‘13 Q2 ‘13 Total
All Measured Nets: 88% 86% 88% 87% 87%
Excluding Spanish Language Networks: 92% 89% 92% 91% 91%

The vast majority of sporting events air on cable for 11 out of the 12 most popular sports

% of All Live Sports Telecasts on Ad-Supproted Cable

Q3'12-Q3'13 Excl SLNs:
96% MMA: 99%
3 91% 91% — Soccer: 98%
83% MM 80%
MMA NBA MLB NASCAR Golf NCAA Extreme Tennis Soccer NCAA NFL

Basketball Sports Football
*Top sports determined by total ratings

Source: CAB Analysis of Nielsen Npower data. Live Sports includes live + original first run events (excluding Olympics and wrestling).

Dates: Q3’12 - Q2'13 (6/25/12 - 6/30/13).

Broadcast Networks: ABC, CBS, FOX, NBC / AZA, MFOX, TEL, UNI, UNIMAS

Cable Networks: CNBC, ESPN/2, ENN, ESPNU, FUEL, FX, FOX SOCCER, GOLF, MLB, NBA, NBCSN, NFL, SPEED, SPIKE, TBS, TRU, TNT, WGN / FOXD, GALA, MUN2, TR3S
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“LIVE” DAYS

Cable Features Live Sports Everyday of The Year

Cable Has A Big Lead On Broadcast For Number of Days Airing Events Within the Major Sports...

Even For the NFL!

# of Days With Live Sports

Sports Broadcast TV Cable TV Cable: +/- Days
All Sports 144 365 +221
Extreme Sports 7/ 63 +56
Golf 82 221 +139
MLB 35 233 +198
MMA 4 68 +64
NASCAR 20 121 +101
NBA 23 230 +207
NCAA Basketball 33 145 +112
NCAA Football 20 74 +54
NFL 32 56 +24
NHL* 24 99 +75
Soccer 12 280 +268
Tennis 18 82 +64

*season shortened by lockout

Source: CAB Analysis of Nielsen Ad*Views data. Live Sports includes live + original first run events (excluding Olympics, wrestling and Hispanic networks).
Dates: 7/1/12 — 6/30/13.

Broadcast Networks: ABC, CBS, FOX, NBC

Cable Networks: CNBC, ESPN/2, ENN, ESPNU, FUEL, FX, FOX SOCCER, GOLF, MLB, NBA, NBCSN, NFL, SPEED, SPIKE, TBS, TRU, TNT, WGN
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RETAIL DAYS

Cable Has An Even Bigger Advantage In Live Sports
During Key Retail Advertising Days

Broadcast TV airs very few live sports on the key retail ad days of Wednesday & Thursday

# of Days (Weds-Thurs) With Live Sports

\(NERE SAYA AT,  SOL.3AIT, 3NITINIL  139HVL

Sports Broadcast TV Cable TV Cable: +/- Days -
All Sports 14 104 +90 z
Extreme Sports 0 12 +12 &
Golf 1 63 +62 5
MLB 4 64 +60 .
MMA 0 19 +19 2
NASCAR 0 12 +12 2
NBA 3 64 +61 =
NCAA Basketball 2 39 +37 g
NCAA Football 0 21 21 4
NFL 3 21 +18 1
NHL* 2 28 126 2
Soccer 0 81 +81 3
Tennis 1 20 +19

*season shortened by lockout

Source: CAB Analysis of Nielsen Ad*Views data. Live Sports includes live + original first run events (excluding Olympics, wrestling and Hispanic networks).
Dates: 7/1/12 — 6/30/13.

Broadcast Networks: ABC, CBS, FOX, NBC

Cable Networks: CNBC, ESPN/2, ENN, ESPNU, FUEL, FX, FOX SOCCER, GOLF, MLB, NBA, NBCSN, NFL, SPEED, SPIKE, TBS, TRU, TNT, WGN

=
%]
=
w
-
=
=
=
=
m
&
=
=
=
&)
=
=
17




w
D
(=)
=
m
D
=
=
L)

LIVE GRPs

A Large Majority of Available Live Sports Rating Points
In 10 out of the Top 12 Sports Reside On Cable

SAYA AT, SOL.LIAM,  ANMIAIL  139¥YL

% Available Live Sports TV GRPs On Cable

Sports A18-34  A18-49  A25-54 M18-34 M18-49  M25-34 2
Extreme Sports 85% 83% 79% 87% 85% 81% %
Golf 46% 47 % 46% 49% 50% 49% <
MLB 66% 65% 63% 69% 68% 66% Z
MMA 78% 78% 78% 78% 78% 79% -
NASCAR 55% 59% 60% 56% 61% 62% =
NBA 73% 71% 70% 75% 73% 72% E
NCAA Basketball 61% 59% 57% 64% 61% 59% 2
NCAA Football 56% 55% 55% 58% 57% 56% :
NFL 19% 18% 18% 20% 20% 19% %
NHL 65% 65% 64% 67% 67% 65% ;
Soccer 94% 93% 93% 95% 95% 94% 2
Tennis 72% 69% 67% 76% 74% 71% 3

Source: CAB Analysis of Nielsen Ad*Views data. Live Sports includes live + original first run events (excluding Olympics, wrestling and Hispanic networks).
Dates: Q3’12 - Q2'13 (6/25/12 - 6/30/13). GRPs are equivilized

Broadcast Networks: ABC, CBS, FOX, NBC

Cable Networks: CNBC, ESPN/2, ENN, ESPNU, FUEL, FX, FOX SOCCER, GOLF, MLB, NBA, NBCSN, NFL, SPEED, SPIKE, TBS, TRU, TNT, WGN
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SPORTS TCS

There’s No Competiion When It Comes To Reaching
The Hardcore Sports Fan Through Highlights,
News & Analysis Programming

Creating constant engagement with passionate fans through year round sports programming,
Cable is the clear winner with 97% of all sports-related telecasts

Cable Programming

Sports % of TCs # of Days
General Sports 97% 365
Extreme Sports 99.8% 203
Golf 99% 365
MLB 99% 365
MMA 99% 365
NASCAR 96% 347
NBA 99.7% 365
NCAA Basketball 95% 157
NCAA Football 94% 297
NFL 97% 365
S T NHL* 99% 149
MGb=lh Soccer 98% 365
Tennis 93% 98

Source: CAB Analysis of Nielsen Npower & Ad*Views data. Sports-related programs exclude live sports & original first run events (as well as Olympics and wrestling).

Dates: 7/1/12 — 6/30/13. *NHL Season shortened by lockout.

Broadcast Networks: ABC, CBS, FOX, NBC / AZA, MFOX, TEL, UNI, UNIMAS

Cable Networks: CNBC, ESPN/2, ENN, ESPNU, FUEL, FX, FOX SOCCER, GOLF, MLB, NBA, NBCSN, NFL, SPEED, SPIKE, TBS, TRU, TNT, WGN / FOXD, GALA, MUN2, TR3S
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SPORTS GRPs
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Cable Has An Overwhelming Majority of Available Total
Sports-Related Rating Points In 11 out of the Top 12 Sports

Two out of three available M18-49 rating points within sports are on cable

SAYA AT, SOL.LIAM,  ANMIAIL  139¥YL

% Available Total Sports-Related TV GRPs On Cable

SAVQ TI¥13Y

Sports A18-34  A18-49  A25-54 M18-34 M18-49  M25-34 i
All Sports 68% 65% 63% 72% 69% 67% 3
Extreme Sports 84% 81% /8% 87% 84% 80% %
Golf 63% 64% 63% 65% 66% 65% 2
MLB 75%  75% 73% 79%  78% 76% -
MMA 89% 90% 90% 90% 91% 91% 3
NASCAR 64% 67% 67% 67% 69% 69% g
NBA 78% 77% 75% 80% 79% 77% S
NCAA Basketball 61% 59% 56% 64% 61% 58% g
NCAA Football 63% 61% 60% 66% 63% 62% -
NFL 35% 33% 32% 39% 37% 36% =
NHL 68% 68% 66% 70% 70% 68% =
Soccer 95% 95% 95% 96% 96% 95% 3
Tennis 73% 70% 68% 78% 74% 72%

Source: CAB Analysis of Nielsen Ad*Views data. Sports-related programs exclude live sports & original first run events (excluding Olympics, wrestling and Hispanic networks).
Dates: Q3’12 - Q2'13 (6/25/12 - 6/30/13). GRPs are equivilized.

Broadcast Networks: ABC, CBS, FOX, NBC

Cable Networks: CNBC, ESPN/2, ENN, ESPNU, FUEL, FX, FOX SOCCER, GOLF, MLB, NBA, NBCSN, NFL, SPEED, SPIKE, TBS, TRU, TNT, WGN
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SOCIAL BUZZ
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People Are Much More Likely To Engage In Social Chatter
About Sports Than Any Other Program Genres

Sports make up only 24% of measured programs but get 52% of total social mentions

SAVQ@ LA, SIL.LIAT, ANMIWIL  1394YL

Social TV Buzz vs. First Half 2013 Sports Programming

SAYQ TI¥L3Y

News/Talkshow
55,476,015
6%

Non-Scripted Entertainment
139,695,522
16%

Sports
472,848,784
52%

Scripted Entertainment
233,289,124
26%

Source: Trendrr Q1 & Q2 2013, excluding awards, specials and Hispanic programming (includes Super Bowl)
Sports: Sports programming

Scripted: adventure, animated, anthology, children, comedy, court show, drama, miniseries, mow, soap
Non-Scripted: documentary, game show, music, reality, variety

News/Talk show: News, Talk show
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SOCIAL SPORTS
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Live Sports on Cable Garmer Almost 70% of Social
Conversations Among The Top 10 Most Buzzed
About Sports Programs

SOL 3N,

Social TV Buzz vs. First Half 2013 Sports Programming

8 of the top 10 buzzed about sports programs were on Cable

Rank Program Network Social Mentions Rank Program Network Social Mentions
11 NFLonCBS CBS 8,927,216

2 NBA on ABC ABC 49,753 421 12 NHL on NBC NBC 8,536,163

3 NCAA Basketball on CBS CBS 39,485,270 13 Soccer on FOX FOX 8,526,662

4 NBA on ESPN ESPN 36,996,326 14 NFL on FOX FOX 7,955,918
9 NCAA Basketball on TBS TBS 28,048,621 15 NCAA Football on ESPN ESPN 5,825,993

17 NASCAR on FOX FOX 3,637,996
18 MLBon ESPN ESPN 3,256,705
10 Total: 292 A47 464 20 Total: 347,145,297

Top 10 Totals Cable: 203,208,773 69% Top 20 Totals Cable: 220,322,651 63%

Broadcast: 89,238,691 31% Broadcast: 126,822,646 37%

Note: If the Super Bowl (565.5MM mentions) were included in the rankings then cable would make up 55% of mentions within the Top 20

Source: Trendrr. First Half 2013 (Q1-Q2 '13).
Sports Programming, excluding Specials (Super Bowl) and Hispanic programming
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INTERNET
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Sitting Atop The Leaderboard, Branded Cable Content
Is Very Much Sought After On The Internet

/ out of the 8 largest sports websites feature video content from a cable network partner

SAYA AT, SOL.LIAM,  ANMIAIL  139¥YL

SAVQ TIV13Y

Top Sports Websites —
50,417 Based on Monthly Unique Visitors (000)

38,337 2
32,800 Z
27,209 L,
21,181 20,539 =
17,214 &
15,619 15,116 o
I I B §
Yahoo! Sports - ESPN FOXSports.com  USAToday SMG  Bleacher Report—  NFL Internet CBS Sports SB Nation SI Sites
NBC Sports Net on MSN Turner Sports Group (incl CBS Sports Net)

(inclFS1) Network

SN LOVINOD  3¥NLNd  SNSY
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APPS

Cable Is Also A Big-Time Player When 1t Comes To
Video Content on 1Pad Apps

6 out of the 10 most popular iPad sports apps feature branded cable content

SAYA AT, SOL.LIAM,  ANMIAIL  139¥YL
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Rank App Name
1 NFL Mobile

Yahoo! Fantasy Sports
ScoreCenter for iPad

IQ-.I

LINYIINI  SLIH0dS TWID0S  ZZNG TYII0S  SdYD S1Y0dS  SOLSIY0dS  Sd¥9 IAIT

/ B/R Team Stream HD
8 CBS Sports Fantasy Football
9 CBS Sports (incl CBS Sports Network)

=
&)

Watch NFL Network

Sddv

Source: Apple app store 9/12/13; Most popular iPAD apps by sports category search term
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RSNs

Complementing The National Networks, RSNs Air
Live In-Market Sports and Provide Comprehensive

Coverage of Local Teams

Regional Sports Networks broadcast live games for ALL MLB, NBA and NHL teams and provide
in-market programming for NFL teams
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FUTURE

With New League Rights Deals, Programming Shifts
And Network Launches, Cable Is Well Positioned To
Extend Its’ Sports Dominance Deep Into The Future

SPORTSMONEY 42772012 @ 1:49PM | 3,845 views

A BCS Playoff TV Contract Will
Be Worth More Than $1 Billion

5 & . 3 & 4 comments, 4 called-out + Comment Now + Follow Comments

What has for years been a pipe
dream is quickly becoming a reality.
The BCS, long opposed to changing

officially support implementing a

four-team playoff system for the

2014 college football season. It's

not clear yet exactly how teams will
-t

ESPN, TNT

Disney, Time Warner Confident About NBA
s llustious bowl system, will Prospects CEOs predict renewals for

q“a]jj'__f__. P, PR TS | | A 172 . 424 PM EDT

be pl | EheNew ork Eimes .
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The! ESPN to Gain Full Rights to U.S. Open in 2015

game
bowl
$125

Oran

sepal
year.

October 2, 2013

st SPORTS

Dodgers TV Deal: L.A. Club Inks $7
Billion Time Warner Cable, MLB To
Determine Revenue-Sharing Impact

By RYAN NAKASHIMA and RONALD BLUM 01/268/13 08:13 PM ET EST E =

oL

& newsobserver.com

Home News Sporis Business Poliics Living Opi

College < Sports

NEXT STORY > Loss of P..). Hairston brings opportunity for JP. Tokoto at UNG]

ACC, ESPN agree on $3.6 billio
TV rights deal

Published: May 10, 2012
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Men’s Final Four Is Moving to TBS

By RICHARD SANDOMIR
Published: May 7, 2013

BASEBALL N.FL COLLEGE FOOTBALL NBA COLLEGE BASKETBALL HOCKEY

SOCCER 1 additional 30 ACC me

ksgiving.

t Night 26, 1 Syracuse, and the ACH

'rating strong
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CONTACT US
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CableNation

CABLETELEVISION ADVERTISING BUREAU

If you would like additional video advertising information, insights or analysis
please visit our website at www.thecab.tv or feel free to contact us directly:

SIY0dS WID0S  ZZNG TWID0S  SdY9I SLYOdS  SILSIH04S  Sdud A

Sean Cunningham Danielle DeLauro
President & CEO SVP Strategic Sales Insights
212-508-1223 212-508-1239

seanc@cabletvadbureau.com danielled@cabletvadbureau.com
Jason Wiese Evelyn Skurkovich
VP Strategic Insights Sr. Director, Strategic Insights
212-508-1219 212-508-1220
jasonw@cabletvadbureau.com evelyns@cabletvadbureau.com

Follow us on uand like us on n
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