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Cable TV’s Summer Advantage 
Is Driven by It’s Stability, Consistency, 
Quality, Variety and Socialability

HIGHLIGHTS

Source: Nielsen Npower; June ‘12 – May ‘13; excludes the Olympics; Nielsen Npower; 5/28 – 9/23/12 vs. same period in 2008; excludes the Olympics; Nielsen Npower; 5/27 – 6/16/13, 

Live+SD Primetime (excluding sports)

Source: FutonCritic.com/TV.com; Trendrr; based off of all series premiere episodes between 5/27/13 – 6/18/13

Stability
• Monthly cable A25-54 ratings remain consistent while Broadcast drops off 25% from May to June 

• Over the last five years, cable ratings have increased +4% while broadcast declined -16% against A25-54

• Repeats dominate the broadcast TV landscape, but A18-49 ratings are down for almost 70% of programming vs. YAG 

Consistency
• Cable provides new content everyday of the summer with 60+ new series launches over 35+ networks coupled with the 

breadth of returning shows 

• Broadcast networks will launch 15 new original series which accounts for only 16% of total broadcast programming

• With only one new series renewal from last summer, many broadcast shows are “here today, gone tomorrow”

Quality & Variety
• Majority of new broadcast programming remains reality-focused while cable offers a wide variety across genres 

highlighted by 20+ returning dramas

Socialability
• So far this summer, 9 out of the top 10 most buzzed-about original series premieres are cable programs
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Cable Ratings Remain Relatively Consistent 
Throughout The Year While Broadcast 
Experiences A Significant Dip During 
The Summer Months

MONTHLY RATINGS

Source: Nielsen Npower; June ‘12 – May ‘13; excludes the Olympics
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June ‘12 – May ‘13 Primetime A18-49 & A25-54 Monthly Ratings
C3 AA%

25% ratings 
drop from May 

to June

23% ratings 
drop from May 

to June
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RATINGS TREND

Source: Nielsen Npower; 5/28 – 9/23/12 vs. same period in 2008; excludes the Olympics

A25-54A18-49A25-54A18-49

Over The Last Five Years, 
Cable Ratings Have Increased 
During The Summer While 
Broadcast Is Down Double-Digits

Five-Year Primetime A18-49 & A25-54 Summer Ratings Trend
C3 AA%

Ad-Supported Cable Broadcast 6
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12 BCAST SHOWS

Source: FutonCritic.com/TV.com; (date) = premiere episode launch date

In Summer 2012, Broadcast TV 
Networks Launched 10 Original 
Programs, Almost All Reality-Based, 
And Only One Was Renewed  
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Only Breaking Pointe Was Renewed For A 

Second Season in Summer 2013
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BROADCAST REPEATS
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(15) (1) (4) (2)

Programs With Biggest Declines

Repeats Dominate The Summer 2013 
Broadcast Network Schedules, But 
Almost 70% Of Programming Is Down vs. YAG

(-xx%) = A18-49 rating % decline vs. YAG

Source: Nielsen Npower; 5/27 – 6/16/13, Live+SD Primetime (excluding sports)
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BROADCAST INVEST

Broadcast Networks Are Now Investing 
More Resources Into Original 
Summer Programming To Try To 
Combat Continuous Ratings Erosion
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‘13 BROADCAST NEW SHOWS

While Original Programming Has 
Increased Slightly On Broadcast Networks 
In Summer 2013, Reality Is Still The Top Genre 
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Source: FutonCritic.com/TV.com; (date) = premiere episode launch date

Will The Broadcast Networks Improve On Their 
Success Rate From Last Year When Only One 

Original, New Program Was Renewed?

Only 16% of summer programming across the broadcast networks is new, original content



CONTACT US
M

ONTHLY RATINGS
HIGHLIGHTS

RATINGS TREND
12 BCAST SHOW

S
BROADCAST REPEATS

BROADCAST INVEST
‘13 BCAST NEW

 SHOW
S

‘13 CABLE SHOW
S

SOCIAL TV

‘13 CABLE SHOWS

Source: FutonCritic.com/TV.com

The Breadth of New Series Launches
and Returning Shows Across Genres Means 
That Original Cable Programming 
Will Air Everyday of Summer

Cable Will Have New, Quality Content Running Consistently 
Throughout The Summer with Over 60+ Original Premiere Series 
Launches Airing Across 35+ Cable Networks… 

…Coupled With The Breadth of Returning Shows 
Across All Genres, including 20+ Drama Series
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Social TV Buzz vs. Original Summertime Programming 

Original Cable TV Programs Are 
Garnering Much More Social Buzz Than 
Broadcast TV During The Summer

SOCIAL TV

Source: Trendrr; based off of all series premiere episodes between 5/27/13 – 6/18/13

9 of the top 10 buzzed about original 
series premieres are Cable Programs 

1 The Wanted Life E! 583,352

2 Bad Girls All Star Battle Oxygen 159,444

3 The Fosters ABC Family 156,448

4 The Hero TNT 100,322

5 The American Baking Comp CBS 85,908

6 The Haves and the Have Nots OWN 74,692

7 Twisted ABC Family 72,129

8 Graceland USA 70,696

9 Love thy Neighbor OWN 65,918

10 Marriage Boot Camp: Bridezillas WE tv 57,748

Rank Program Network Social Mentions

11 Mistresses ABC 46,348

12 The Winner Is NBC 36,255

13 Pretty Wicked Moms Lifetime 26,351

14 Hit the Floor VH1 24,231

15 Pregnant & Dating WE tv 15,520

16 Princesses: Long Island Bravo 14,858

17 Beverly Hills Pawn Reelz 14,246

18 Golden Sisters OWN 11,375

19 72 Hours TNT 11,305

20 Swamp Murders ID 10,431

Rank Program Network Social Mentions
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If you would like additional video advertising information, insights or analysis 
please visit our website at www.thecab.tv or feel free to contact us directly:

Sean Cunningham 
President & CEO
212-508-1223

seanc@cabletvadbureau.com

Chuck Thompson
EVP

212-508-1211
chuckt@cabletvadbureau.com

Danielle DeLauro
SVP Strategic Sales Insights

212-508-1239
danielled@cabletvadbureau.com

CONTACT US
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