=
(=
=
E-
m
=
=
£
=
o
=

INJWFHNSYIN

SN LIVINOI




¢AHM

CABLE NATION: TV EVERYWHERE: ON THE CUSP OF A BREAKOUT YEAR
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Why TV Everywhere?

Consumers are demanding access to current best in class video content anytime,
anywhere. Marketers are constantly looking for new ways to reach viewers while they
are consuming video. The principal of TV Everywhere is to bring TV content easily to

more people, across more platforms, in an advertiser friendly environment
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CABLE NATION: TV EVERYWHERE: ON THE CUSP OF A BREAKOUT YEAR

Content you already subscribed to delivered
on Multiple Screens thru Authentication

What is TV Everywhere?

TV Everywhere allows verified or authenticated video subscribers to watch program-
ming from their favorite TV networks for no additional charge on a non-TV device
(computer, tablet, smartphone, etc).

Subscribers have access to past and present full length episodes of TV shows for
participating content providers. The ads in the TV shows are typically unchanged
when the show is streamed to other video devices.
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What is authentication?

Video subscribers can access content by logging on or ‘authenticating’ that they are
a paying TV customer. Subscribers typically authenticate through their Cable system,

satellite or telco provider email address.

| Login | (Confirmation) Access

INFNIYNSYIN

bright
cox_"ume!

Py |
OnMedia (comeast caslEgue

Media Baker

Llink SFCABLEVISION

CharterMedia

Verizon Fi0S g«,@t

[ep]
o
=
=
(o)
5
(=
w



CABLE NATION: TV EVERYWHERE: ON THE CUSP OF A BREAKOUT YEAR

) Who is currently offering TV Everywhere?
The chart below offers a snapshot of TV Everywhere deployment by Cable
. operator / telco and programmer. This chart is constantly evolving and

therefore subject to change.

TV EVERYWHERE DEPLOYMENT
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Seurce: Multichannel News Enemy Lines article 3/26/12
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Can TV Everywhere be measured?

Measuring TV Everywhere is still a work in progress. Starting from the base level of
the industry TV trading currency, a Nielsen C3 rating, the chart below examines the
measurement possibilities of the various devices.
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Nielsen C3 Rating
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Computer Tablet Smartphone
# Measured by Nielsen # Not measured by Nielsen » Measured by Nielsen
(except iPhones)
# Additive ratings #» Available Q4 ‘13

fcombined R/F if same » Not additive to TV =)
ad, same contentas TY =
» Minutes watching 2

# Different ad and/or video only, content
content - not additive not identified




CONTACT US

CableNation

CABLETELEVISION ADVERTISING BUREAU
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If you would like additional video advertising information, insights or analysis
please visit our website at www.thecab.tv or feel free to contact us directly:

Sean Cunningham Chuck Thompson Danielle DeLauro
President & CEO EVP SVP Business Development &
212-508-1223 212-508-1211 212-508-1239 %
seanc@cabletvadbureau.com chuckt@cabletvadbureau.com danielled@cabletvadbureau.com E
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