
Cable Stays Hot in Winter Social 

Buzz Rankings 



6 out of 10 Social TV conversations were created 

by Unique Authors 

4th Quarter Analysis –Top 20 Social Buzz Programs 

More than Half of social TV conversations in Q4  
were about Cable programs 

Source: Social Guide; 10/1/13 – 1/1/14. Top 20 programs ranked by total 
tweets and unique authors, specials and Spanish programming excluded. 

Total Tweets Unique Authors 
% of Unique 

Authors 

Ad – Supported Cable: 32,570,845 9,915,737 64% 

Broadcast: 28,095,789 5,459,223 36% 

Primetime 

Note: Per Social Guide, a Unique Author is a unique Twitter account that has sent at least 1 Tweet about a TV episode within the reported time frame. 



Cable’s diversity is evident across Networks and 

Programs. 

Top 5 Q4 Primetime Programs Top 5 Q4 Primetime Networks 

Of the Top 20 programs, there are:  

Source: Social Guide; 10/1/13 – 1/1/14. Top 20 primetime  programs ranked 
by total tweets and unique authors, specials and Spanish programming 
excluded. 

 12 Cable Shows 

 10 Different Cable Networks 

(6,227,970) (2,239,481) 

(3,879,782) (4,764,567) 

(4,726,868) 

( # of Total Tweets) 



By and Large, Broadcast Program Ratings 

Don’t Correlate to Higher Social Buzz 

Of the Top 20 Nielsen rated Broadcast shows, only 3 programs 
ranked in the Top 20 for Social Buzz in Q4 

Social TV Buzz vs. Premium Priced Broadcast Primetime Programs 

Source: Social Guide; 10/1/13 – 1/1/14. Top 20 primetime  programs ranked by total 
tweets. Sports .specials and Spanish programming excluded; Nielsen C3 A18-49 rating. 

Note: Social Guide only ranks top 250 buzzed shows; shows that are not ranked fell below the #250 mark in social buzz. 




